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About the Study

*  April 2020 survey

312 respondents from unique organizations
60 percent were managers or higher
Majority were from the United States
Organization sizes:

« 25 percent from large organizations
54 percent from midsize organizations
21 percent from small organizations

Interviews with subject matter experts conducted in June and July 2020
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Defining Video tor Learning

Learning video includes any video content that an organization uses in talent development
programs, whether it is produced by suppliers, user-generated, or publicly available.
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Learning Video on the Rise

Has the amount of learning video your organization makes available increased, decreased, or stayed
the same over the last five years? How do you expect it to change over the next five years?

91%
86%

12%
8%
2% _ 19 3
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Top 5 Drivers for Using
Learning Videos

Which of the following factors most influence your organization’s use of learning videos?
(Select up to five.)

Need to deliver training to geographically dispersed employees 63%

Need to deliver a consistent message to learners across the organization 53%

Demand for just-in-time learning 53%

Demand for more engaging learning 47%

Less employee time available for instructor-led training 46%



Length of Learning Videos

Approximately what percentage of your organization’s learning videos fall into the following
categories for length? (Answers must add up to 100.)

0,
22% 25% 22%
18%
ﬁ I
Less than 2 minutes 2-5 minutes 6-10 minutes 11-20 minutes More than 20 minutes
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Learning Video Use by Content Area

Does your organization incorporate learning video into each of the following content areas?
(Select all that apply.)

Mandatory and compliance _ 79%
Technical (including processes and procedures) _ 78%
Onboarding or new employee orientation _ 72%
Interpersonal skills _ 67%
Leadership or management development _ 65%
Sales (including product training) _ 37%




Video for Supporting and
Reinforcing Learning

How does your organization use learning video to support and reinforce other types of learning?
(Select all that apply.)

On-demand performance support tools and job aids 58%

As part of pretraining activities 48%

To promote learning programs 38%

As part of post-training activities 35%

We ask learners to create their own videos as assignments - 12%

We encourage learners to create and share user-generated learning videos - 10%

To provide feedback to learners 7%

We do not use learning video to support and reinforce other types of learning - 15%
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Managing Learning Video

What platforms does your organization use to host and manage learning videos? (Select all that apply.)

Learning management system 84%

YouTube, Vimeo, or other external hosting website or platform 48%

Video content management system 2%

General content management system - 20%

None of the above I 3%



Fmbedding Learning Videos

Does your organization integrate learning video into the following? (Select all that apply.)

E-learning modules

Company website

Internal or external social learning networks - 24%

We do not embed videos into any of the above I 3%
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